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‘Little red dot’ gets hotter and more vibrant

ing the roots of modern Singaporeans.

It is the first and only one in the
region focusing on Asian cultures and
a diverse collection from South-east
Asia, South Asia, China and the Islam-
ic world of West Asia.

Metro’s staff go through rigorous
¥ training programmes to get the knowl-

- edge and skills to provide a high level
of customer satisfaction.

There are 28 categories of awards
for 2006, including three new catego-
ries for the Top 10 best family expe-
riences; best tourism host for
nightspots and the Uniquely
Singapore award.

The STB launched the
annual awards in 1985
to strengthen Singapore’s

Rasa Sentosa Singapore, the premi-
um beachfront resort, wins for the first
_time the award for the best accommo-
dation experience in the superior hotel

€ gmiq;is bars, restaurants and
nowned for M!-Aﬁ-i& Ty : :
| cuisine. Its service philosophy, Happiness Is
L -di- Our Business, is reflected in the breezy
Tour- service-oriented attitude of the friendly
staff.

Senior management executives lead

' by example. They serve breakfasts to
aests in an effort to get to know them

(Caﬂmweri on page 16)

Chingay Parade of Dreams 2008.

clude the Marina Bay and Sentosa
integrated resorts.

STB chairman Simon Israel appre-
ciates the contributions by the stars.

He applauds their tireless commit-
ment and efforts in his message in the
souvenir programme for the gala pre-
sentation ceremony.

He also urges everyone in the in-
dustry to continue to work together to
develop a distinctive brand of quality
service.

That brand, Mr Israel adds, “will

distinguish Singapore as
. the preferred destina-
tion for both busi-
ness and leisure
travellers from
across the world”.







